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We believe food has the power to transform the health of people & our
planet

A world where food creates a better
tomorrow for people and planet

We're revolutionizing the way food is
made to nourish people and planet

(and inspiring others to do the same)

Simple
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Where and how our food is grown matters for farmers, eaters, and our

planet

— s

We’re committed to revolutionary food design that positively impacts the entire supply system- from farmers

to consumer.
Our core commitments:

1

Designing 100% of our new
products to advance human
and planetary health

CONFIDENTIAL, DO NOT DISTRIBUTE

Building regenerative supply for
our highest impact ingredients by
partnering with farmers

Catalyzing systemic change by
inviting eaters and the food
industry to join our journey
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We're diversifying agriculture and diets through product design &
innovation

0 % of our new products will

advance human and planetary health

by using a variety of nutrient dense
ingredients that promote dietary diversity
& biodiversity

Just four crops account for more than 50% of global crop production volume,
undermining our dietary diversity and making our farm ecosystems
vulnerable to pests, diseases, and climate shocks.

What does this look like in our
products?

s
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BUCKWHEAT WATERMELON CHESTNUT BUTTERNUT SUNELOWER T ALMONDS
SEED SQUASH SEED
Creating a market for a Building demand for the Featuring a traditional Building demand for Diversifying traditional Providing an alternative to
short-season, farmer- seeds of a nutritious, food with deep roots for big-leafed crop that acts temperate corn-soy more cnmmc_ml*,r U_‘-‘rEd
favorite pollinator lesser-known variety carbon sequestration as armor for the soil rotations with a native wheat; working with
paradise rOW crop almond growers to
diversify orchards
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The choice between delicious food and food that positively impacts your
health & the planet is false: Simple Mills helps consumers:do both

Finding delicious homes for beans across product categories:
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: - , @ E Organic Butternut Squash Illgl'EdIEIltE:
Slmple "’ ¥ Tapioca Starch -
- i Arrowroot nly
. ful
N e Organie Sunflowe Oil pupeset Almond Flour
artificial, Organic Cheddar Cheese - ﬁ,cij

(organic cultured milk, salt, enzymes) ﬂt“gﬂniﬂ Coconut Sugar

Sea Salt
Organic Nonfat Milk Eggs
Yeast 5 -
Lactic Acid Chickpea Protein=>
Baking Soda Organic Coconut Flour
Rosemary Extract
T v (for freshness) Cream of Tartar
o s nl Organic Paprika ;
ﬁrﬁ; ?%éig Organic Onion Baking Soda
IEES ‘..-r|::| Annatto Extract \-
"q,***"“: e “o& Paprika Extract
70 | gt {for color) W g ?
"~ VEGGIE FLOUR
BAKED SNACK CRACKERS Red beans are a legume e MONDEL DN g Did you know that not all proteins are created equal?
f th t c h l b .ld l AL UR PROTEIN Some proteins are "isolates” which means they are extracted
ChEddﬂr;" o ;" at can neip buila sol -2 PANCAKE MIX—  "™"age compounds that lose nutrients by the time they get to you.
k 4 4 y L health by addlng Oﬁglﬂﬂ] NTIEE We don't use isclates. Our Protein Pancake Mix contains
o oy g NETWT A 07 (1136) . . - WATER critical amino acids and other micronutrients your body needs
— ' ; nutrients to El\"e 50"'01 @@J NETVIT 104 07 (295} to thrive with 11g of protein from nutritious foods.
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CAPTURING HEARTS & MINDS

DRIVING DEMAND

RETAIL MINDSET

i ®

FOODSERVICE MINDSET
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A Global Dry Bean Conference




1 3 INNOVATING CAPTURED/AUDIENCES:
SHOW THE POSSIBILITIES

Bean«»
CON24

A Global Dry Bean Conference



INNOVATING CAPTURED/AUDIENCES:
CREATE BEAN ADVOCATES
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o/
TO DO GOOD

FIRST
YOU HAVE TO BE GOOD

Bean<»
CON24
A Global Dry Bean Conference



Beans...The Vegetable with MORE!!!




Core Products for More OCCASIONS!

SIMMERIN’
CARIBBEAN’

BLACK BEANS
IN A MILD JAMAICAN-INSPIRED SAUCE

SWEET, SPICY SAUCE WITH BROWy s ,
Wﬁmﬂ“ — -...._EE"‘E“’HH!]

BAKED BEANg

.1‘-.- e -
e T ; e Ty

BUSHS

BEST

Y8l BEAN DIP-
HABANERO
LIME %Y

"

Hamburger/Hotdog. Centerplate Sidekick Snacking Homemade Chili



New Products for More CONSUMER

| BOWL TOPPER |

"~ CURRIED

CHICKPEAS o
SR . %

Health/Longevity
Conscious

NEEDSTATES

Sugar Added

BAKED BEANS |

Sugar/Carb Conscious

REDUCED

SODIUM
BlackiBears

FrijolesiNeqgros

Salt/BP Conscious



New Brands/Products for More
CONSUMERS

“Eﬁ!!!!ﬂs DEANITS OEANITOS

TORTILLA CHIFS WHITE IE.&H TORTILLA CHIRS

TORTILLA CHIFS

WHITE BEAN WHITE BEAN Ll

TORTILLA CHIPS

' BEANITOS REANITOS DEANITOS

|..u1.n-‘:;:: BLA i
Egkﬁim EDAMAME )Amﬁ'ﬁg

Westbrae Natural The Good Bean Company Beanitos
Help change the world. We believe beans are better® Our food is a communal share plate, rooted in
Eat more beans. multi-cultural foodways, with a commitment to

local and sustainable ingredients.



Owy Histowy

FAMILY-OWNED &
QUALITY-OBSESSED
SINCE 1908




Blue Zones Kitchen

CRAFTED FOR LONGEVITY

US DRY BEAN

Council

February 2024

©2023 All Rights Reserved. Blue Zones and Blue Zones Kitchen are
trademarks of Blue Zones, LLC, used under license.



People have always wanted to live longer

products for longewvity

ARMEA
Colostrum

$125.00 $153.00 $99.00 $10.00 $109.99

Timeline Mutri... NOVOS Athletic Greens limeline Mutri... ARMRA Verso Health DE S

% %k & & & & %k Al

Today’s longevity solutions
are pills & supplements

Fountain of Youth 5th Century BC

BLUE ZONESKITCHEN"
g% Confidential — BZ, Kitchens, LI.C https://fen.wikipedia.org/wiki/Fountain_of_Youth
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Power o

SECRETS TO LIVING BETTER, LONGER

Right Outlook

2. Purpose
3. Down Shift

Eat Wisely

4. 80% Rule
5. Plant Slant
6. Wine at 5

Connect

/. Positive Pack
8. Loved Ones First
9. Belong

g% BLUE ZONES™ 2023 | PAGE\20



Opportunity To Improve What We're Eating

LNV

ere’s The Beef - -
Substitute? Plant-Based
Meat Sales Slip

Forbes

https://www.usnews.com/news/health-news/articles/2023-01-17/why-is-american-food-so-unhealthy
https://www.forbes.com/sites/louisbiscotti/2023/12/13/wheres-the-beefsubstitute-plant-based-meat-sales-slip/ ?sh=68765696afch

g% BLUE ZONES KITCHEN"
Confidential - BZ Kitchens, LLC



Three Key Components

TASTE
The most important ingredient
for longevity!

£ BLUE ZONES KITCHEN’

11G PROTEIN

NUTRITION
People increasingly seeking
clean labels, nutrient-rich foods

Confidential - BZ Kitchens, LLC

CONVENIENCE
Fit the lifestyle of busy, active
people



We think they should be BEANS and other natural,
whole food, plant-based ingredients

£ BLUE ZONES KITCHEN’

5 PILLARS OF EVERY
LONGEVITY DIET

p & A
-:-I..‘i r I;i__

s
BEANS Ul GREENS

WHOLE GRAINS

e e ¥

TUBERS

Confidential — BZ Kitchens, LLC © 2008, Blue Zones, LLC

Two Secrets For
LEatlng To100

a——




Blue Zones has stood for longevity since 2008

®CBS NEWS

V E TO 1 0 0
: N | | . iSECRETS OF THE
Fia i R PR s G BLUE JONES-

DAN BUETTN Eps

"~ @AUGUST 30

9 Books since 2008

4 NY Times Bestsellers Billions of media impressions Top Global Netflix Docu-Series

5 MM BZ Project city residents 18% U.S. Brand Awareness

> 1 Million followers

g% BLUE ZONES KITCHEN"
Confidential - BZ Kitchens, LLC



We're bringing this Trusted Brand to grocery

25 Only food brand focused on LONGEVITY

- -

25 DELICIOUS, chef-developed recipes o -| =] BIoANNOUNCEMENT:

RICE BOWL

25 REAL plant-based food and nutrition
25 Known, credible BRAND (>20mm households)
¢> Direct-sourced, quality INGREDIENTS

£ BLUE ZONES KITCHEN’ :
Confidential — BZ Kitchens, LLC



Introducing: Blue Zones Kitchen

Crafted for longevity

25 Whole food, Plant-based
25 Made with Organic Beans
¢ Non-GMO Project Verified
<& Direct ingredient sourcing
>
>
5

o

Good source of fiber and protein

o

Blue Zones Food Guidelines
g

£ BLUE ZONES KITCHEN’

No added sugar/preservatives/seed oils

Confidential —

Blue Zones Kitchen' Blue Zones Kitchen

ED FOR LONG

OMATO CARROTS
ARROTS 3 : " EDAMAME
RED BEANS akald. A BROCCOLI
MINESTRONE. ARBanzO BEANS | SEG A ME 2 S o BROWN RI CE
DLURLIM WHEAT PASTA GARBAN IE‘ BEA
CASSEROLE =i 0 m GINGER BOWL o
p FROZEN - COOK THOAOURGH 802 (25500 puasr as WEER FROTEN - COOK THORCAIGHLY -;1 m

Blue Lones Kitchen

CRAFTED FUR LC

CORN

OMATD

_ 5 APEND

BURRITO ~ . SWE E]ISE'I:.:N;

BOWL o O VB
KEEP FROZEN - COCK THOAOUGHLY 90 (22500 ey s

BZ Kitchens, LLC

Blue /0ones Kltchen'

CRAFTED FOR LONGE Y

KALE
TOMATO
RED BEAMNS
SWEET POTATO

EIEC'E LBOOOWL ~ CAROLINA GOLD RICE
'!ﬂg'l;]ﬁ; H.Qau m

KEER FROTEN - 00K THORDUG-LY

R
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BLUE ZONES
KITCHEN"

g‘g BLUE ZONES KITCHEN"
Confidential - BZ Kitchens, LLC
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